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‘Butterworth-Heinemann’s CIM Coursebooks have been designed to match the syllabus and learning
outcomes of our new qualifications and should be useful aidsin helping students understand the complexities
of marketing. The discussion and practical application of theories and concepts, with relevant examples and
case studies, should help readers make immediate use of their knowledge and skills gained from the
qualifications.

Professor Keith Fletcher, Director of Education, The Chartered I nstitute of Marketing

‘Here in Dubai, we have used the Butterworth-Heinemann Coursebooks in their various forms since the very
beginning and have found them most useful as a source of recommended reading material as well as
examination preparation.’

Alun Epps, CIM Centre Co-ordinator, Dubai University College, United Arab Emirates

Butterworth-Heinemann'’s official CIM Coursebooks are the definitive companions to the CIM professional
marketing qualifications. The only study materials to be endorsed by The Chartered Institute of Marketing
(CIM), all content is carefully structured to match the syllabus and is written in collaboration with the CIM
faculty.

Now in full colour and a new student friendly format, key information is easy to locate on each page. Each
chapter is packed full of case studies, study tips and activities to test your learning and understanding as you
go aong.

*The coursebooks are the only study guide reviewed and approved by CIM (The Chartered Institute of
Marketing).

*Each book is crammed with arange of learning objectives, cases, questions, activities, definitions, study tips
and summaries to support and test your understanding of the theory.

*Past examination papers and examiners' reports are available online to enable you to practise what has been
learned and help prepare for the exam and pass first time.

*Extensive online materials support students and tutors at every stage.

Based on an understanding of student and tutor needs gained in extensive research, brand new online
materials have been designed specifically for CIM students and created exclusively for Butterworth-
Heinemann. Check out exam dates on the Online Calendar, see syllabus links for each course, and access
extramini case studies to cement your understanding. Explore marketingonline.co.uk and access online
versions of the coursebooks and further reading from Elsevier and Butterworth-Heinemann.

INTERACTIVE, FLEXIBLE, ACCESSIBLE
ANY TIME, ANY PLACE
www.mar ketingonline.co.uk
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From reader reviews:
Roberta Petty:

Book isto be different for each grade. Book for children till adult are different content. As we know that
book is very important for us. The book CIM Coursebook 08/09 Managing Marketing Performance (Official
CIM Coursebook) was making you to know about other know-how and of course you can take more
information. It doesn't matter what advantages for you. The reserve CIM Coursebook 08/09 Managing
Marketing Performance (Official CIM Coursebook) is not only giving you more new information but also to
be your friend when you sense bored. Y ou can spend your spend time to read your book. Try to make
relationship with all the book CIM Coursebook 08/09 Managing Marketing Performance (Official CIM
Coursebook). You never truly feel lose out for everything should you read some books.

Robin Blakely:

As people who live in the actual modest era should be up-date about what going on or facts even knowledge
to make al of them keep up with the erawhich is always change and move forward. Some of you maybe
may update themselves by looking at books. It is agood choice for yourself but the problems coming to you
actually is you don't know what kind you should start with. This CIM Coursebook 08/09 Managing
Marketing Performance (Official CIM Coursebook) is our recommendation so you keep up with the world.
Why, because book serves what you want and wish in this era.

Christine Erhart:

Reading a guide can be one of alot of action that everyone in the world likes. Do you like reading book
consequently. There are alot of reasons why people love it. First reading a publication will give you alot of
new info. When you read a reserve you will get new information due to the fact book is one of a number of
ways to share the information as well as their idea. Second, reading through a book will make a person more
imaginative. When you reading through a book especially fictional book the author will bring you to imagine
the story how the figures do it anything. Third, you can share your knowledge to other folks. When you read
this CIM Coursebook 08/09 Managing Marketing Performance (Official CIM Coursebook), you may tells
your family, friends in addition to soon about yours reserve. Y our knowledge can inspire the mediocre, make
them reading a book.

David Jones:

This CIM Coursebook 08/09 Managing Marketing Performance (Official CIM Coursebook) is fresh way for
you who has interest to look for some information asit relief your hunger info. Getting deeper you in it
getting knowledge more you know otherwise you who still having little digest in reading this CIM
Coursebook 08/09 Managing Marketing Performance (Official CIM Coursebook) can be the light food to
suit your needs because the information inside that book is easy to get by simply anyone. These books
produce itself in the form which is reachable by anyone, that's why | mean in the e-book web form. People



who think that in book form make them feel drowsy even dizzy this e-book is the answer. So thereisnoin
reading a book especialy thisone. Y ou can find actually looking for. It should be here for you. So , don't
misstheideal Just read this e-book type for your better life and also knowledge.
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