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Contrived. Disingenuous. Phony. Inauthentic. Do your customers use any of these words to describe what
you sell—or how you sdll it? If so, welcome to the club. Inundated by fakes and sophisticated counterfeits,
people increasingly see the world in terms of real or fake. They would rather buy something real from
someone genuine rather than something fake from some phony. When deciding to buy, consumers judge an
offering's (and a company's) authenticity as much as—if not more than—price, quality, and availability. In
Authenticity, James H. Gilmore and B. Joseph Pine |l argue that to trounce rivals companies must grasp,
manage, and excel at rendering authenticity. Through examples from awide array of industries aswell as
government, nonprofit, education, and religious sectors, the authors show how to manage customers
perception of authenticity by: recognizing how businesses "fakeit;" appealing to the five different genres of
authenticity; charting how to be "true to self" and what you say you are; and crafting and implementing
business strategies for rendering authenticity. The first to explore what authenticity really means for
businesses and how companies can approach it both thoughtfully and thoroughly, this book is a must-read for
any organization seeking to fulfill consumers intensifying demand for the real deal.
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From reader reviews:
Sylvia Johnson:

Nowadays reading books become more than want or need but also work as alife style. Thisreading
addiction give you lot of advantages. The huge benefits you got of course the knowledge even the
information inside the book in which improve your knowledge and information. The details you get based on
what kind of book you read, if you want drive more knowledge just go with training books but if you want
really feel happy read one with theme for entertaining including comic or novel. The particular Authenticity:
What Consumers Really Want iskind of guide which is giving the reader unforeseen experience.

EllisArnold:

Reading a e-book tendsto be new life stylein this era globalization. With reading through you can get alot
of information which will give you benefit in your life. Using book everyone in this world may share their
idea. Books can aso inspire alot of people. Plenty of author can inspire their very own reader with their
story or perhaps their experience. Not only situation that share in the guides. But also they write about the
data about something that you need instance. How to get the good score toefl, or how to teach children, there
are many kinds of book that you can get now. The authors these days always try to improve their skill in
writing, they also doing some investigation before they write for their book. One of them is this Authenticity:
What Consumers Really Want.

Gene Conley:

The e-book with title Authenticity: What Consumers Really Want posesses alot of information that you can
understand it. You can get alot of gain after read this book. This particular book exist new expertise the
information that exist in this publication represented the condition of the world right now. That isimportant
to yo7u to understand how the improvement of the world. This kind of book will bring you in new era of the
glowbal growth. Y ou can read the e-book in your smart phone, so you can read this anywhere you want.

Donald Oakes:

Exactly why? Because this Authenticity: What Consumers Really Want is an unordinary book that the inside
of the guide waiting for you to snap this but latter it will surprise you with the secret it inside. Reading this
book next to it was fantastic author who all write the book in such incredible way makes the content on the
inside easier to understand, entertaining means but still convey the meaning fully. So , it is good for you
because of not hesitating having this any more or you going to regret it. This book will give you alot of
positive aspects than the other book include such as help improving your proficiency and your critical
thinking means. So, still want to hold up having that book? If | were being you | will go to the reserve store
hurriedly.
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